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Islamic religious practices and rituals can influence social relations,
economic behaviour, philanthropy, and organizational life, but these
effects are examined across different disciplinary literatures. This
integrative narrative review synthesizes selected empirical and
conceptual studies to examine the links among Islamic religiosity,
consumer and financial behaviour, Islamic philanthropy, social finance,
and organizational ethics. Particular attention is given to zakat, wagqf,
and sadaqah because these instruments translate religious commitments
into organized mechanisms of social welfare and socio-economic
development. The reviewed literature indicates that Islamic identity can
shape consumer decision-making, while Islamic social finance can
contribute to poverty alleviation and socio-economic well-being when
supported by effective institutional arrangements. Business zakat, for
example, has been examined as a potential source of financing for social
causes. The literature also indicates that religious legitimacy can create
both opportunities and risks for Islamic financial institutions, while
Islamic work ethics can interact with organizational commitment and
leadership in shaping knowledge-sharing behaviour. However, the
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evidence is context-specific and does not justify assuming that
religiosity or religious practice produces uniformly positive outcomes.
Differences in measurement, institutional quality, cultural setting,
governance, and research design affect comparability. The review
therefore proposes a more integrated research agenda linking Islamic
philanthropy and social finance with governance, institutional trust,
measurable beneficiary outcomes, and organizational capability.

1. INTRODUCTION

Islamic religious practices are embedded not only in individual worship but also in social, economic, and institutional
life. Prayer, fasting, pilgrimage, charitable giving, and other religious practices may influence norms, identity,
interpersonal behaviour, and participation in community institutions. Their socio-economic significance becomes
especially visible when religious commitments are translated into organized mechanisms of redistribution,
philanthropy, financial activity, and social support.

The literature, however, is fragmented. Studies of Islamic religiosity frequently examine consumer behaviour or
identity, whereas Islamic social finance research focuses more directly on zakat, waqf, sadaqah, poverty alleviation,
and socio-economic development. Organizational research examines Islamic work ethics and leadership, while other
studies consider religious environments and social interaction. A cross-domain review can therefore be useful, provided
that findings from different domains are not treated as interchangeable.

This issue is particularly relevant to the Journal of Islamic Philanthropy and Social Finance (JIPSF). Islamic social
finance literature identifies zakat, waqf and sadaqah as important instruments that can contribute to poverty alleviation
and sustainable development, while also emphasizing challenges relating to definition, implementation, governance
and socio-economic impact (Rosman et al., 2022). Business zakat has similarly been examined as a potential source of
financing for social causes directed toward disadvantaged groups (Hoque, 2022).

The objective of this review is therefore threefold: (1) to synthesize evidence on the behavioural and organizational
foundations relevant to Islamic philanthropy; (2) to examine how Islamic religious values connect with zakat and
Islamic social finance; and (3) to identify governance and institutional conditions that may strengthen or constrain
socio-economic impact. The review does not assume that religious practice is uniformly beneficial; instead, it
emphasizes the limits and contextual nature of the available evidence.

2. REVIEW METHODOLOGY

2.1 Review design

This study uses an integrative narrative review design. The design was selected because the literature considered in the
manuscript spans quantitative studies, qualitative or interview-based studies, theoretical work, and interdisciplinary
research. The studies differ in constructs, populations, research designs, and outcome measures; therefore, statistical
meta-analysis is not appropriate. The purpose is to synthesize themes, compare findings, identify inconsistencies, and
develop a coherent research agenda.

2.2 Source identification and eligibility

The review began with the studies cited in the original manuscript. Each cited source was then checked against its
bibliographic record and, where available, its publisher or indexed abstract to determine whether the source actually
addressed the claim for which it was cited. Sources were retained when their documented subject matter was directly
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relevant to at least one of the following domains: Islamic philanthropy or social finance; zakat, waqf or sadaqah; Islamic
financial behaviour; Islamic religiosity and consumer behaviour; or organizational ethics and leadership. References
whose documented subject matter did not support the corresponding discussion were removed from the revised
synthesis.

2.3 Data extraction and thematic synthesis

For each retained study, the review considered the study objective, context, population or unit of analysis,
methodological approach, principal finding, and relevance to the review's research questions. The evidence was then
organized into four themes: (i) religious identity and socio-economic behaviour; (ii) Islamic philanthropy and social
finance; (iii) organizational ethics and institutional capability; and (iv) governance, trust and future research. The
synthesis emphasizes comparison and evidentiary boundaries rather than presenting studies as a simple chronological
list.

2.4 Methodological limitation

The review is a structured integrative narrative review and not a systematic review or meta-analysis. It does not claim
exhaustive retrieval of all publications on Islamic religious practices or Islamic social finance. The findings should
therefore be interpreted as a thematic synthesis of selected and verified literature rather than as a comprehensive
estimate of the entire evidence base.

3. FINDINGS AND DISCUSSION

3.1 Religious identity and socio-economic behaviour

Consumer research demonstrates that Islamic identity can be relevant to economic decision-making, although the
outcomes should be defined precisely. According to Singkheeprapha et al. (2021) examined Islamic brand attitudes and
buying behavioural intentions among 281 Thai Muslims using a Theory of Planned Behaviour framework and Smart-
PLS. The study identified Islamic-brand-related factors associated with purchasing intentions. This evidence supports
a relationship between Islamic identity and consumer behaviour, but it does not provide direct evidence that religious
rituals increase social cohesion or community trust.

Karim et al. (2022) provide a complementary perspective from Indonesia. Their study examined emotional bonding,
including brand love, commitment and trust, in relation to consumer awareness and loyalty toward conventional and
Islamic banking products. The findings indicate positive relationships between emotional bonding and consumer
awareness and loyalty. Importantly, the study is about consumer and banking relationships rather than Islamic
philanthropy. Its relevance to Islamic social finance is therefore indirect: institutional trust and perceived relationship
quality may be important conditions for sustained engagement with Islamic financial institutions.

The evidence suggests that religious identity should not be treated as a single explanatory variable producing a uniform
economic effect. Different dimensions of religiosity, brand perceptions, institutional trust, and contextual factors may
operate through different mechanisms. Future Islamic philanthropy research could build on this literature by testing
whether comparable mechanisms influence donor trust, willingness to contribute, and confidence in zakat and wagf
institutions.

3.2 Islamic philanthropy, zakat and Islamic social finance

The strongest connection with Islamic philanthropy is found in the literature on Islamic social finance. Research done
by Rosman et al. (2022) identify zakat, waqf and sadagah as key Islamic social finance instruments and discuss their
potential contribution to Sustainable Development Goals, poverty elimination and socio-economic well-being. At the
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same time, the authors emphasize conceptual and implementation challenges. This indicates that the developmental
contribution of Islamic social finance depends not only on the existence of religious instruments but also on how they
are defined, governed and implemented. Hoque (2022) provides a more specific example through business zakat in
Bangladesh. The study uses semi-structured interviews with 34 business entrepreneurs and secondary information from
annual reports of five enterprises to explore the potential of business zakat for financing social projects for
disadvantaged populations. The study therefore offers direct evidence for the proposition that business zakat can be
considered as an organized source of social financing. However, because the study is primarily qualitative and situated
in Bangladesh, its findings should not be generalized automatically to all zakat systems.

The literature therefore supports an institutional interpretation of Islamic philanthropy. Zakat is not simply an
expression of individual religiosity; it involves collection, assessment, distribution, beneficiary identification,
governance, and accountability. Waqf and sadagah have different institutional characteristics and may serve
complementary functions. Future research should consequently examine how these instruments interact rather than
treating Islamic philanthropy as a single homogeneous mechanism.

A further issue is religious legitimacy. Azmat et al. (2021) show that religiosity can create theological risk in Islamic
financial markets when events challenge the religious legitimacy of Islamic financial structures. Although their study
concerns Islamic financial markets rather than zakat or waqf, the finding is relevant to Islamic social finance because
institutional legitimacy can affect stakeholder confidence. For philanthropic institutions, transparent governance and
credible Shariah oversight may therefore be important not only for compliance but also for maintaining public trust.

3.3 Socio-economic development and poverty alleviation

Islamic social finance has an explicit welfare orientation, but the literature does not support equating the existence of
an Islamic social finance instrument with automatic poverty reduction. Rosman et al. (2022) identify poverty
elimination and socio-economic well-being as important areas of Islamic social finance, while also identifying
implementation challenges. Hoque (2022) demonstrates the potential of business zakat to finance social projects for
disadvantaged groups. Together, these studies support the relevance of zakat to social welfare while also indicating the
need for stronger evidence on actual developmental outcomes.

Future evaluation should therefore move beyond collection amounts or the number of beneficiaries. Relevant outcomes
include changes in household income, employment, asset ownership, business survival, food security, education,
financial inclusion, and household resilience. Such measures would allow Islamic philanthropy research to distinguish
short-term relief from longer-term socio-economic empowerment.

An ecosystem perspective is also warranted. Zakat, waqf, sadagah and complementary Islamic financial mechanisms
can address different constraints. Research should compare stand-alone interventions with integrated models and
examine whether coordination among instruments produces additional benefits. This would shift the literature from
broad normative descriptions toward evidence-based assessment of institutional effectiveness.

3.4 Organizational ethics and institutional capability

The institutions responsible for Islamic philanthropy depend on organizational capability as well as religious
commitment. Chaudhary et al. (2021) examined paternalistic leadership, organizational commitment and Islamic work
ethics among 312 nurses in Pakistan. Their findings show that Islamic work ethics moderated relationships between
organizational commitment and knowledge sharing, with effects differing across dimensions of commitment. This
evidence supports a specific organizational mechanism rather than the broader claim that Islamic ethics universally
improve organizational performance.

The implication for zakat and wagqf institutions is that organizational ethics can be examined empirically. Employees
and managers are involved in resource collection, beneficiary assessment, programme implementation, communication
and reporting. Future studies could therefore test whether Islamic work ethics, ethical leadership, perceived
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organizational justice and professional management predict donor trust, employee commitment, service quality and
beneficiary satisfaction.

Religiosity and innovation should likewise be treated cautiously. Alfawzan et al. (2024) examined normative, cognitive
and regulatory dimensions of Islamic religiosity in Saudi Arabia and found only partial support for a relationship with
individual innovation propensity. The normative dimension had a positive association, while the cognitive and
regulatory dimensions were insignificant; age and gender also moderated some relationships. The evidence therefore
supports a differentiated rather than universal claim about religiosity and innovation.

3.5 Governance, trust and digital transformation

Digitalization may create opportunities for Islamic philanthropy through online payment channels, digital donor
management, beneficiary databases, and reporting systems. However, technological adoption should not be treated as
an outcome in itself. For Islamic social finance, the more important questions concern whether digital systems improve
accessibility, targeting, transparency, accountability and trust while protecting sensitive beneficiary information.

The revised review deliberately avoids several digital claims from the original manuscript because the corresponding
references could not be established as adequate support for those claims. This is consistent with the review's
methodological principle that a citation should not be used merely because it is thematically related; its documented
findings must support the specific proposition being made. A JIPSF-oriented research agenda should therefore examine
digitalization as a governance issue. Questions include whether digital zakat channels increase donor participation,
whether integrated databases improve targeting accuracy, whether digital reporting improves institutional trust, and
how privacy and data governance can protect vulnerable beneficiaries.

3.6 Critical synthesis and research gaps

Three conclusions emerge from the reviewed evidence. First, Islamic identity and religiosity can influence some forms
of economic and organizational behaviour, but effects vary by construct and context. Second, Islamic philanthropy and
social finance provide institutional mechanisms through which religious commitments can be translated into social
welfare activity, with zakat representing a particularly direct redistributive mechanism. Third, institutional capability,
governance and trust are essential for converting religious principles into effective socio-economic outcomes.

At the same time, important uncertainties remain. The literature does not justify universal claims that Islamic rituals
automatically increase social cohesion, improve psychological well-being, increase innovation, or strengthen
organizational resilience. Many studies are context-specific, cross-sectional, based on self-reported measures, or
focused on a single institutional setting. Religiosity is also operationalized differently across studies, making direct
comparison difficult.

The central research gap is therefore the limited integration of individual motivation, institutional mechanisms and
measurable socio-economic outcomes. A future model could examine whether religiosity influences charitable
intention, whether charitable intention predicts zakat participation, whether institutional trust mediates that relationship,
and whether participation is associated with measurable beneficiary outcomes. Such a model would connect
behavioural, institutional and socio-economic levels without assuming automatic causality.

3.7 Research agenda for Islamic philanthropy and social finance

| Research area | Priority research question
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How do Shariah governance, disclosure, audit practices
Governance and accountability and institutional transparency affect donor trust and
programme effectiveness?

What measurable changes in income, employment,
Outcome measurement education, food security, business survival and resilience
result from Islamic social finance interventions?

Do integrated zakat, waqf, sadagah and complementary
Integrated instruments Islamic finance models produce stronger outcomes than
stand-alone programmes?

Do digital channels improve accessibility, targeting,
Digital Islamic philanthropy transparency and donor engagement while protecting
beneficiary privacy?

How do institutional and cultural contexts moderate the
Cross-cultural validation relationship between religious commitment and
philanthropic behaviour?

Do Islamic philanthropy interventions generate
sustained socio-economic improvements over time?
How do Islamic work ethics, leadership, employee
Organizational capability commitment and professional management affect zakat
and wagf institutional performance?

How can Islamic social finance outcomes be measured
Magqasid-oriented evaluation using multidimensional indicators connected with
magqasid al-Shariah?

Longitudinal evidence

4. CONCLUSION

This integrative narrative review indicates that Islamic religious practices have socio-economic implications, but these
implications should be analysed through clearly specified mechanisms and within their empirical contexts. The most
direct connection with social welfare lies in Islamic philanthropy and Islamic social finance, particularly zakat, waqf
and sadagah. The evidence indicates that business zakat can provide a potential source of financing for social causes,
while Islamic social finance more broadly can contribute to poverty alleviation and socio-economic well-being when
supported by effective institutional arrangements.

The review also highlights the importance of organizational capability, institutional legitimacy and trust. Islamic work
ethics may interact with leadership and organizational commitment, while religious legitimacy can create both
opportunities and risks in Islamic financial institutions. These findings suggest that the socio-economic contribution of
Islamic philanthropy cannot be assessed solely through religious motivation; governance, transparency, professional
management, targeting and measurable beneficiary outcomes are equally important.

For JIPSF, future research should therefore move from broad descriptions of religiosity toward integrated, outcome-
oriented studies of Islamic philanthropy and social finance. Greater attention should be given to governance,
institutional trust, digitalization, beneficiary outcomes, organizational capability and the interaction among zakat, wagqf;
sadaqah and complementary Islamic financial mechanisms.
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