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 Malaysian government has taken many efforts to help low-income group 
(B40) to increase their income by at least RM2,000 every month. 
Business is a very potential field to help increase income and reduce 
poverty. Many B40 women have been involved in business either as a 
main source of income or as an additional source of income for their 
families or themselves. The business sector run by these women 
entrepreneurs directly creates new job opportunities and increases the 
country's income and economic activity. There are several factors in 
determining their success. These include having interest, motivation, a 
confident personality, willingness to take risks, past work experience, 
and innovative ideas. Thus, the purpose of this study is to examine the 
influence of personal factors such as personality, knowledge, and 
mindset on the performance of home-based businesses owned by women 
entrepreneurs from low-income group (B40). The questionnaires were 
distributed to a total of 300 respondents using a purposive sampling. The 
data analysis in this research is done with the Structural Equation 
Modeling (SEM) method using AMOS software. The findings have 
discovered direct relationships between personality, knowledge, 
mindset and business performance and entrepreneur’s mindset mediates 
the relationships between personality, knowledge, business 
performance. Therefore, the entrepreneurial characteristics are 
important and must be present in every entrepreneur to achieve success. 
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1. Introduction 

Issues related to the quality of life of the low-income group, also known as the bottom 40 (B40), are critical 
in the country's development agenda. The National Social Policy (Dasar Sosial Negara), approved in 2013, 
emphasizes the quality of life in the community. This is evident through the general objective outlined in 
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this policy, which is to ensure that every person, family, and community, regardless of race, religion, 
gender, and political affiliation, contributes to the development of the country and experiences the well-
being of life (Ariffin et al., 2020). Concern for the welfare of people in need is a social responsibility that 
must be shouldered and given priority by the government (Zainudin, 2021). When the people's welfare is 
prioritized, the difference in living standards between the societal classes can be reduced to some extent. 
Many studies prove that entrepreneurship is among the tools or ways to eradicate poverty and the income 
gap (Morris et al., 2020). According to Si et al. (2021), government support programs, social 
entrepreneurship, women participation, small and medium enterprises, youth empowerment, and cross-
collaboration can stimulate employment and reduce poverty. Okolie et al. (2022) also stated that 
policymakers need to focus on increasing the number of entrepreneurs in their countries to reduce poverty. 
The National Entrepreneurship Policy is a long-term strategy of the country to make Malaysia a superior 
entrepreneurial nation by the year 2030 (Ariffin et al., 2020).  

 
The traditional role of women is as a wife and housewife. However, women also contribute to the 

country's economic development. The business sector has allowed women to find a source of income 
(Klasen et al., 2021). The tradition of women getting involved in business is common in Southeast Asian 
countries. In Southeast Asia, many businesses are dominated by women. In Malaysia, for example, 
Kelantanese women are actively involved in general economic activities and trade, causing them to be the 
leaders in the household (Kang & Yaacob, 2024). An entrepreneur is an individual who runs a business 
until it succeeds with the motive of making a profit while practicing strategic practices to continue to 
succeed (Rosário et al., 2022). In addition, entrepreneurship can also be defined as the behavior or style of 
an entrepreneur acting on opportunities, starting a business, and expanding and maintaining the viability of 
the business (Mmbaga et al., 2020). A person's motive to become an entrepreneur is a driving factor for a 
person to venture into the field of entrepreneurship, which can be categorized as a pulling factor and a 
pushing factor. Entrepreneurs can see and evaluate business opportunities, combine the needs of resources 
to take opportunities and take appropriate actions to ensure success (Mmbaga et al., 2020).  

 
Several factors cause women entrepreneurs to be unable to survive in the business world. Among them 

are limited financial resources to develop the business, dependence on one or several vital customers, 
limited production capacity that limits business growth, product or service quality that is not yet optimal, 
inefficient organizational structure, low level of customer satisfaction, lack of knowledge or experience in 
marketing or sales, weaknesses in customer relationship management, and intense competition from larger 
or stronger competitors (Aladejebi, 2020; Cho & Chaudhuri, 2020; Mohd Noor et al., 2024). To overcome 
these challenges, successful entrepreneurs are said to have unique and different personal profile 
characteristics from non-entrepreneurs (Mohd Noor et al., 2023; Noor & Omar, 2024; Noor et al., 2023). 
Among the characteristics are proactive, visionary, obedient, openness, risk-taking, team-oriented, and 
results-oriented. All these characteristics should be present in every entrepreneur to make them successful. 
Past studies have also found the significance of personality traits on business performance (Ahmed et al., 
2022; Noor et al., 2023). Knowing the personality traits can increase self-awareness and provide insight 
towards personal growth and self-improvement (Kumar & Shukla, 2022). Personality can also influence 
leadership style (Laouiti et al., 2022). For example, high conformity might make them compassionate 
leaders, while high openness might make them creative leaders. Besides that, successful entrepreneurs are 
also highly knowledgeable people (Olsson & Bernhard, 2021). They can search for knowledge by surfing 
the Internet, reading business-related books, or attending entrepreneurship seminars. Through this effort, 
they can learn how to do business and the risks that will be experienced (Troise & Tani, 2020).  

 
Therefore, this article aims to examine the influence of personal factors such as personality, knowledge, 

and mindset on the performance of home-based businesses. This study also believes that the entrepreneurial 
mindset could mediate the relationships between personality, knowledge, and the performance of home-
based businesses. Entrepreneurs need to have a mindset that sees problems as challenges and aims to solve 
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the problems (Daspit et al., 2023; Kuratko et al., 2023). A viable entrepreneur will always find a way to 
increase the business's productivity (Kuratko et al., 2021). The results of this study are expected to help 
identify ways to help and empower women entrepreneurs. This study is also expected to help increase the 
motivation level and guide women entrepreneurs to achieve tremendous success in the business industry. 
This study is also hoped to be used as a general reference material for policymakers. This study also fills 
the research gaps by focusing on the internal or individual factors of entrepreneurship development and 
performance. Most studies have focused on external factors such as political stability, economy, market, 
industry, regulation, and others (e.g., Audretsch et al., 2020; Galvão et al., 2020). Forming a character of 
entrepreneurship is a noble initiative that can catalyze the empowerment of Malaysia as a superior 
entrepreneurial nation. The role of entrepreneurship in improving the local economy and the country cannot 
be denied anymore. However, despite many entrepreneurship programs and assistance, some individuals 
are not confident in entrepreneurship. Not everyone is born with the talent and character needed to succeed 
in the business world. Therefore, the focus on developing individual characteristics and talent is crucial. 

 
2. Literature Review 
 
2.1 Differences between Entrepreneurs and Traders 
 
A businessman or trader does a routine and runs an existing business. However, an entrepreneur will do 
something unusual, such as presenting new products and ideas (Larsen, 2022). Many people need to 
understand the meaning of traders and entrepreneurs and often use the terms traders and entrepreneurs 
interchangeably. A trader is a person who runs an existing business, such as running a cake shop or 
workshop. On the other hand, an entrepreneur is a person who starts a business with an idea or innovation 
that is new and does not exist yet (Pidduck et al., 2023). Through this, new businesses will position their 
business as a market leader. In simple language, an entrepreneur is a market leader, while a trader is a 
market player. Entrepreneurs create things, and traders run what is created (Mukhtar et al., 2021). A person 
who carries out any activity related to commercial and industrial purposes is known as a trader. Most traders 
will run a business with high demand or that can make a significant profit without considering the 
uniqueness of the business. Although the risk factors and chances of failure are low, a trader will face 
intense competition, as there are hundreds of traders already in the market and doing the same business. 
The main objective of traders participating in economic activities is to generate income using human, 
financial, and intellectual resources. Therefore, the merchant will treat the customer like a king in the 
business. An entrepreneur is a person who comes up with a unique idea or concept to start a business and 
make it a reality (Daspit et al., 2023). The entrepreneurs will not care about the upcoming competitors 
because their position will be maintained. In economics, the entrepreneur is considered the main factor of 
production, which gathers and mobilizes three factors of production: land, labor, and capital. Entrepreneurs 
are known for their creative approach (Kuratko et al., 2023). On the other hand, a trader is a person who 
starts a business using an old concept or way. A trader will follow in the footsteps of other traders; the 
possibility of failure is much less than an entrepreneur's. A trader uses traditional methods to conduct 
business. An entrepreneur uses an unconventional business method. A trader is oriented toward profit, while 
an entrepreneur is a person who is more focused on giving importance to employees, customers, and the 
public (Kuratko et al., 2021).  
 
2.2 Personality Traits 
 
Big personality trait model is a widely recognized and respected framework in psychology used to describe 
human personality (López-Núñez et al., 2020). This model outlines five broad dimensions of personality, 
which are believed to account for most of the significant variation in human behavior. The Big Five traits 
are often called OCEAN (Feher & Vernon, 2021). It includes Openness, Conscientiousness, Extraversion, 
Agreeableness, and Neuroticism. The concept of the Big Five emerged through the work of several 
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psychologists throughout the 20th century. Early studies in the 1930s by Gordon Allport and Henry Odbert 
laid the groundwork by identifying many descriptive terms for personality traits. In the 1940s, Raymond 
Cattell used factor analysis to distill these traits into 16 major personality factors. Later, in the 1960s, 
psychologists such as Ernest Tupes and Raymond Christal further refined these factors into the five main 
dimensions. This model gained widespread acceptance in the 1980s through the work of Lewis Goldberg, 
who emphasized its utility in a variety of psychological assessments and research (Feher & Vernon, 2021). 
 

Personality traits help predict how individuals are likely to behave in different situations, including 
entrepreneurship (Huarng & Yu, 2021; Boldureanu et al., 2020). Personality traits affect how people 
interact with others. Understanding these characteristics can improve communication, reduce conflict, and 
foster healthier personal and professional relationships. The Big Five Traits can provide insight into suitable 
career paths (Naz et al., 2020). For example, individuals high in extraversion may thrive in roles that require 
social interaction, while those high in conscientiousness may excel in tasks that require attention to detail 
and reliability. Extraversion is one of the main dimensions of the Big Five personality traits, and it describes 
a person's tendency to seek social interaction and be energized by external stimuli. These people are usually 
sociable and talkative and enjoy being the center of attention (Ernawati et al., 2022). Extroverts are 
confident and assertive in expressing their opinions and desire. Extraverts excel and often achieve 
tremendous success in many fields, especially those that require networking and customer interaction, such 
as sales, marketing, and public relations (Postigo et al., 2021). Agreeableness reflects a person's tendency 
to be compassionate and cooperative toward others rather than suspicious and antagonistic (Postigo et al., 
2021). Highly emotional people are usually warm, friendly, and considerate. Individuals high in 
agreeableness often go out of their way to help others, sometimes at their own expense (Huarng & Yu, 
2021). In roles that require direct interaction with clients or customers, such as customer service or 
healthcare, agreeable individuals excel because of their empathetic and helpful nature (Bergner, 2020). 
Conscientiousness reflects a person's tendency to be organized, reliable, and goal-oriented (Postigo et al., 
2021). People who score high in conscientiousness are often disciplined and reliable, which makes them 
successful in many aspects of life (Huarng & Yu, 2021). Their organized nature helps them manage finances 
effectively. They tend to budget carefully, save consistently, and make prudent financial decisions. 
Conscientious individuals usually perform well at work. Their reliability, attention to detail, and goal 
orientation make them valuable employees who consistently deliver quality results (Bergner, 2020). 

 
Next, neuroticism is characterized by a tendency to experience negative emotions such as anxiety, anger, 

and depression more frequently and intensely than others. Individuals who score high in neuroticism are 
often more emotionally reactive and prone to stress (Postigo et al., 2021). People high in neuroticism often 
experience chronic worry and anxiety, anticipating adverse outcomes. High neuroticism has significant 
implications for mental health and well-being. Understanding these effects can help manage and reduce 
adverse effects. Finally, the openness to experience trait describes a person's willingness to engage with 
unconventional experiences, ideas, and values (Bergner, 2020). Individuals with high openness scores are 
usually imaginative, curious, and open-minded. They have a rich imagination and enjoy activities involving 
creativity and innovation (López-Núñez et al., 2020). Thus, based on the above discussion, the following 
hypothesis is posited: 

 
H1: Personality significantly influences the performance of women entrepreneurs in home-based 
businesses. 
 
2.3 Entrepreneurial Knowledge  

When it comes to business, each of us has dreams of having a business and becoming an entrepreneur. 
Whether it is its products, stockists, drop ship, or others, all these are in very high demand in our country. 
Entrepreneurship is a field of knowledge that includes elements of attitudes, skills, and knowledge related 
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to business and enterprise. Entrepreneurial knowledge helps improve a person's ability or competencies to 
perform entrepreneurial functions effectively (Karyaningsih, 2020). Small entrepreneurs are always 
advised to seek entrepreneurial knowledge regardless of any training program or guidance to develop their 
businesses and compete in an increasingly challenging and competitive market (Prayetno & Ali, 2020). 
Competencies or skills are owned through behavioral practices because of the influence of knowledge and 
values (Olsson & Bernhard, 2021). Being an entrepreneur is a challenging thing. Many things need to be 
considered, and of course, they need to have sufficient entrepreneurial knowledge. Otherwise, it is sure that 
the business built will only last for a while. The entrepreneurs need to have good communication skills 
(Pennetta, 2024). Being in business means working with others, both as a leader and subordinate. Both roles 
require humility, respect, and civility, and respect. They need to understand written, verbal, and non-verbal 
communication to communicate well. Managing financial decisions is a significant part of the role of most 
business owners. They should also be able to produce detailed and accurate financial reports (Pennetta, 
2024). Other examples of business skills include analyzing business problems, analyzing costs, critical 
thinking, identifying interests and priorities of stakeholders, proposing solutions to business problems, 
research, strategic planning, strategic thinking, information technology, and writing proposals for business 
initiatives or projects. Several government agencies offer training to new entrepreneurs. Moreover, many 
entrepreneurship classes are held by private companies or nonprofit organizations (Galvão et al., 2020). 
Those who have more money may be able to join entrepreneurship classes held by private companies. For 
those who are less able, most government agencies provide special entrepreneurship training for 
entrepreneurs who are just starting a business. Among those agencies is Institut Keusahawanan Negara 
(INSKEN). INSKEN provides entrepreneurship training programs for those who want to set up an online 
business. Among the training provided are FB ads, copywriting, and others. This training certainly helps 
those who want to build an online business. Thus, learning entrepreneurship is not a difficult thing. Many 
agencies hold classes and entrepreneurship programs specifically for those who want to become 
entrepreneurs. What is essential is that the individual needs to have an attitude of wanting to succeed and 
to learn. Thus, the following hypothesis is posited: 
 
H2: Entrepreneurial knowledge significantly influences the performance of women entrepreneurs in home-
based businesses.  
 
2.4 Entrepreneurial Mindset as a Mediator 

 
What initial preparation does a person need before they become an entrepreneur? This debate is critical 
because of its connection to the degree of success or failure of a person at the pre-entrepreneur stage. 
Preparing the successful entrepreneur's mindset addresses the minimum internal qualities required before 
engaging in the business world (Larsen, 2022). At the pre-entrepreneurial stage, a person does not know 
how far he or she can endure tribulations, depression, and feelings of inferiority complex. Thus, 
entrepreneurs should always be on spiritual, solid, and emotional ground (Daspit et al., 2023). The level of 
hardship in self-employment is far different from the world of wage earners. Entrepreneurs need to be in 
the proper and strategic position at the initial stage; that is, it is necessary to install a sensor that can detect 
the direction (Kuratko et al., 2021). Oprah Winfrey, a media mogul and philanthropist, overcame incredible 
odds to become one of the most influential women in the world (Smith, 2020). Born into poverty and raised 
in a challenging environment, Oprah faced many obstacles. However, her positive mindset and relentless 
determination allowed her to overcome her circumstances and pursue her passion for broadcasting. Oprah's 
success as a talk show host, actress, and entrepreneur can be attributed to her unwavering belief in her 
abilities and her commitment to making a difference in the lives of others (Smith, 2020). Thus, an 
entrepreneur can combine resources such as finance, materials, workforce, and skills to produce products, 
process production, business, and new business organizations (Pidduck et al., 2023). The elements of 
entrepreneurship include motivation, vision, communication, optimism, and the ability to take advantage 
of opportunities. Success is a journey, not a destination. An entrepreneur's point of view should also be 
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H2 

H3 

oriented toward the future. Most entrepreneurs experience ups and downs repeatedly before enjoying the 
results of their hard work. There are some specific characteristics that successful entrepreneurs have, such 
as having high self-esteem, positive attitude, and having goals and purposes in life (Kuratko et al., 2023). 
The nature of not easily giving up in the face of challenges and conjectures is also an important 
characteristic. Tenacious people have specific characteristics that make them exceptionally great compared 
to other entrepreneurs (Kuratko et al., 2023). This characteristic makes them willing to face anything to 
achieve their desired success. Those who belong to this category have extraordinary energy and are curious 
and optimistic about doing something beyond the expectations of ordinary people. Tenacious people are 
active, meaning their minds are always open to receiving new views and methods (Mukhtar et al., 2021). 
Thus, the following hypothesis is proposed: 

 
H3: Entrepreneurial mindset significantly influences the performance of women entrepreneurs in home-
based businesses. 
H4a: Entrepreneurial mindset significantly mediates the relationship between personality and the 
performance of women entrepreneurs' home-based businesses. 
H4b: Entrepreneurial mindset significantly mediates the relationship between entrepreneurial knowledge 
and the performance of women entrepreneurs' home-based businesses. 
 
Figure 1 portrays the research model for the study.  
 
 
 
 
 

 
 
 

 
 

                                                                                                                                                  Direct Path 
                                                                                                                                 Indirect Path 

 
Figure 1. Research Model 

3 Methodology 

This research is quantitative. This study used a cross-sectional survey for data collection. Structural 
Equation Modelling (SEM) requires large sample sizes, and 300 samples have been suggested (Tabachnick 
& Fidell, 2013). This study was conducted in Selangor and Kuala Lumpur, and the study sample involved 
300 B40 home-based entrepreneurs. Kuala Lumpur and Selangor were chosen due to the high development 
of business and industrial areas where patterns of business activities will exist. B40 stands for "Bottom 
40%", referring to the 40% of households with the lowest income in Malaysia. Based on the latest statistics, 
B40 includes households with an income of less than RM4,850 per month. The sampling method used a 
purposive sampling technique, and research data was obtained through questionnaires to entrepreneurs. The 
criteria for respondent selection include: 1) age 18 years and above, 2) conducting home-based business 
either as a part-timer or full-time, 3) registered or unregistered business, 4) Malaysia citizen, and 5) having 
more than one year of business experience. To increase feedback, entrepreneurs are contacted and given 
friendly reminders repeatedly. This questionnaire contains items based on existing items constructed by 
previous researchers (i.e., Goldberg et al., 2006; Saptono et al., 2020; Hasan & Almubarak, 2016). Each 
item is measured using a 5-point Likert scale with a value of 1 = strongly disagree" to 5 = "strongly agree". 
Hair et al. (2010) state that Cronbach's Alpha values exceeding 0.70 are categorized as reliable items. Table 

H1 
Personality 

Entrepreneurial 
Knowledge 

Entrepreneurial 
Mindset 

Home-Based 
Business 

Performance 

H4a H4b 
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1 shows the measurement of the study variables, and the variables were reliable. Structural Equation 
Modelling (SEM) was employed to analyze the relationship between construct variables. SEM researchers 
can perform three activities at once, namely checking the validity and reliability of the instrument 
(equivalent to confirmatory factor analysis), testing the model of the relationship between latent variables 
(equivalent to path analysis), and obtaining models that are useful for prediction (equivalent to structural 
model or regression analysis). SEM is an integrated approach between the Measurement Model, Structural 
Model, and Path Analysis. 

Table 1. Measurement of the Variables 
Variable Items Cronbach's Alpha 
Personality Extraversion  

P1.I talk to a lot of different people at parties.  
P2.I don’t like to draw attention to myself.  
P3.I don’t mind being the centre of attention. 
Openness to experience  
P4.I have excellent ideas.  
P5.I am quick to understand things.  
P6.I have a vivid imagination.  
Emotional stability  
P7.I get upset easily.  
P8.I get irritated easily.  
P9.I often feel depressed.  
Agreeableness  
P10.I feel little concern for others.  
P11.I am not interested in other people’s problems.  
P12.I feel others’ emotions.  
Conscientiousness  
P13.I leave my belongings around.  
P14.I make a mess of things.  
P15.I avoid my duties. 

0.798 

Entrepreneurial 
Knowledge 

K1.I understand how to look for the resources need to set up a business (e.g., 
financial support). 
K2.I have adequate knowledge of how to organize a venture. 
K3.I have adequate knowledge of how to promote products and services. 
K4.I have adequate knowledge in presenting a business idea. 
K5.I have adequate knowledge of how to manage a business. 

0.811 

Entrepreneurial Mindset M1.I have considered from both positive and negative consequences in 
engaging with the entrepreneurial activities. 
M2.I have considered whether I have the time to become engaged in 
entrepreneurial activities. 
M3.I have considered for both negative and positive information related to 
entrepreneurial activities. 
M4.I have considered about possible business ideas in the entrepreneurial 
activities. 
M5.I have considered whether it is desirable for me to be involved in the 
entrepreneurial activities. 

0.840 

Home-Based Business 
Performance 

B1.There is an increase in sales and profitability during the three last years. 
B2.My business has the capacity to develop new products and processes. 
B3.More than 50% of profit are reinvested in the business. 
B4.My business is offering high quality of products and services. 
B5.I am committed with social responsibility, i.e. employing local nationals. 

0.812 

4 Findings 

4.1 Demographic Profiles 

In this study, many respondents were 30 – 34  years old (n=120, 40%). Most respondents obtained 
secondary-level academic qualifications (n= 210, 70%). When asked whether the respondents have 
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business experience, 55.3% have been operating their business for five years and above (n=166). In terms 
of status, most of the respondents were married (n=240, 80%), and the rest were single (n=41, 13.6%) and 
divorced (n=19, 6.4%).  
 
             Table 2. Demographic Profiles 

Profile  Frequency (n) Percentage (%) 
Age 18-24 years 8 2. 6 

25 – 29 years 70 23.3 
30 – 34 years 120 40 
35 – 39 years 67 22.3 
40 years and above 35 11.8 

Highest Educational Level Secondary Level 210 70 
Diploma/Foundation 86 28.7 
Bachelor’s degree 0 0 
Graduate degree (MA or PhD) 0 0 
Others 4 1.3 

Business 
Experience 

1 to 5 years 134 44.7 
Five years and above 166 55.3 

Status Married 240 80 
Single 41 13.6 
Divorce 19 6.4 

 
4.2 Confirmatory Factor Analysis (CFA) 
 
This study uses Pooled Confirmatory Factor Analysis (CFA). The model fit test was performed to measure 
the fitness index and evaluate the factor loadings for each indicator. Several types of fit indices are used to 
measure the degree of fit of the model. The type of fit index includes Chi-square/degree of freedom ratio, 
Goodness of Fit Index (GFI), Comparative-Fit Index (CFI), Tucker–Lewis index (TLI), and Root mean 
square error of approximation (RMSEA). Evaluation of model suitability (Goodness of Fit) describes how 
well or fits a series of observations with the model. Most researchers use a minimum benchmark of 0.90 as 
a model parameter that is considered a good model. The Chi-square/degree of freedom ratio must be less 
than 5, and RMSEA less than 0.08 indicates a good fit model. The outcome of CFA revealed that the model 
met the recommended requirements of fit (Chisq/df = 1.145, CFI = 0.998, GFI = 0.995, TLI = 0.994, 
RMSEA = 0.028) (see Figure 2). All factor loadings involved must have a value greater than 0.50 (Bryne, 
2010), positive, and not more than 1.0 to evaluate the factor loading. Any indicators that do not meet the 
requirements should be discarded. Convergent validity refers to a set of indicators that are considered as a 
yardstick in evaluating a construct (Kline, 2005). Brown (2003) defines convergent validity as the internal 
consistency of several items or indicators. It shows the strength of the relationship between the items 
estimated to represent a latent construct. Composite reliability (CR) measures a construct's internal 
consistency. The interpretation of composite reliability is the same as Cronbach's alpha, where the limit 
value of 0.70 and above is acceptable. In addition, the average variance extracted (AVE) value for each 
construct must be at least 0.50 (Fornell & Larcker, 1981). Based on the results, factor loadings, AVE, and 
CR values fulfil the requirements (see Table 3). 
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Figure 2. CFA Model 

 

               Table 3. Item Loadings, AVE, and CR 
Variable Items Item Loadings AVE 

 
CR 

 
Personality 
 

P1 0.707*** 0.770 0.815 
P2 0.750*** 
P3 0.756*** 
P4 0.742*** 
P5 0.730*** 
P6 0.740*** 
P7 0.810*** 
P8 0.828*** 
P9 0.816*** 

P10 0.790*** 
P11 0.725*** 
P12 0.777*** 
P13 0.803*** 
P14 0.880*** 
P15 0764*** 

Entrepreneurial Knowledge 
 

K1 0.738*** 0.699 0.898 
K2 0.753*** 
K3 0.774*** 
K4 0.720*** 
K5 0.704*** 

Entrepreneurial Mindset M1 0.618*** 0.765 0.801 
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 M2 0.620*** 
M3 0.703*** 
M4 0.720*** 
M5 0.684*** 

Home-Based Business Performance B1 0.713*** 0.720 0.847 
B2 0.705*** 
B3 0.699*** 
B4 0.620*** 
B5 0.690*** 

4.3 Discriminant Validity 

The discriminant validity of the measurement model with reflective indicators is evaluated based on cross-
loading measurements with constructs. For discriminant validity testing, it can be seen from the construct's 
cross-loading value and the AVE root. Other methods that can be used to assess the validity discriminant 
are based on the Fornell and Larcker criterion by comparing the square root AVE of each construct against 
the correlation between one construct and another in the research hypothesis model. When the results show 
that each construct's AVE square root value is greater than the correlation value between constructs, 
discriminant validity is achieved. Based on the results, this study's instruments fulfil the discriminant 
validity requirements (see Table 4). 
 
                Table 4. Discriminant Validity for the Variables  

No. Variable 1 2 3 4 
1 Personality 0.877    
2 Entrepreneurial Knowledge 0.640** 0.836   
3 Entrepreneurial Mindset 0.590** 0.602** 0.874  
4 Home-Based Business Performance 0.700** 0.643** 0.658** 0.848 

                    Note: Values in the diagonal show the square root of AVE 
 
4.4 Assessment of Structural Model 

 
As shown in Table 5, the findings revealed that there was a significant influence of personality (β=0.227, 
SE = 0.067, t = 3.768, p<0.001), entrepreneurial knowledge (β=0.119, SE = 0.050, t = 2.383, p<0.001), and 
entrepreneurial mindset (β=0.203, SE = 0.074, t = 2.740, p<0.001) on home-based business performance. 
Thus, H1, H2, and H3 were accepted. Similarly, personality (β=0.254, SE = 0.059, t = 4.198, p<0.001) and 
entrepreneurial knowledge (β=0.270, SE = 0.028, t = 5.484, p<0.001) also significantly and positively 
influenced entrepreneurial mindset. Next, the mediation effect was evaluated. The results confirm the 
relationship between personality (β=0.051, SE = 0.066, p<0.001, 95% CI [0.064, 0.086]) and 
entrepreneurial knowledge (β=0.054, SE = 0.049,  p<0.001, 95% CI [0.036, 0.059]) on home-based 
business performance were mediated by entrepreneurial mindset. Hence, H4a and H4b were accepted. 
These significant relationships are displayed in Table 5, where the 95% bias-corrected bootstrapping test 
results show confidence intervals for indirect relationships between personality, entrepreneurial knowledge, 
entrepreneurial mindset, and business performance for LLCI and ULCI limits that do not contain zero 
values. Thus, the indirect effects are considered significant. The total effects were also calculated for 
mediating paths, adding indirect and direct effects (Hayes & Preacher, 2014). Figure 3 shows the final 
model of this study. 
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            Table 5. Assessment of the Structural Model 
Path β Std. Error t-value Bootstrap 

(95% CI) 
Standardized Direct Effects Lower 

control 
limit 

Upper 
control 
limit 

Home-Based Business 
Performance 

  Personality (H1) 0.227*** 0.067 3.768  

Home-Based Business 
Performance 

 Entrepreneurial 
Knowledge (H2) 

0.119*** 0.050 2.383 

Home-Based Business 
Performance 

 Entrepreneurial 
Mindset (H3) 

0.203*** 0.074 2.740 

Entrepreneurial 
Mindset 

 Personality 0.254*** 0.059 4.198 

Entrepreneurial 
Mindset 

 Entrepreneurial 
Knowledge 

0.270*** 0.061 5.484 

Standardized Indirect Effects  (Mediation Effect via Entrepreneurial Mindset) 
Home-Based Business 
Performance 

 Personality (H4a) 0.051*** 0.066 - 0.064 0.086 

Home-Based Business 
Performance 

 Entrepreneurial 
Knowledge (H4b) 

0.054*** 0.049 - 0.036 0.059 

Standardized Total Effects  (Direct Effect + Indirect Effect) 
Home-Based Business 
Performance 

 Personality 0.278*** 0.070 -  

Home-Based Business 
Performance 

 Entrepreneurial 
Knowledge 

0.173*** 0.069 - 

Note: ***Paths are significant at the 1% level (p < 0.01). ***Indirect effects are significant at the 1%   level with  
bootstrap at 5000 and bias-corrected percentile method 

 
 
 
 
 
 

 
 
 

 
 

                                                                                                                                                   
                                                                                                                                                              Direct Effect 

                                                                                                                                   Indirect Effect 
 

Figure 3. Final Hypothesised Model 
 

5. Discussion 
 
The findings first discovered direct relationships between personality, knowledge, mindset, and business 
performance. Second, an entrepreneur mindset mediates the relationships between personality, knowledge, 
and business performance. A positive mind is a mental attitude characterized by confidence, optimism, and 
a cluster on the bright side of life. Positive-thinking people focus on finding solutions rather than thinking 
about problems (Larsen, 2022). They see setbacks as opportunities for growth and learning rather than 
reasons to give up. These findings have shown that these characteristics can help entrepreneurs master the 
business operation (Daspit et al., 2023). Entrepreneurs are known for their process and success, but they 
rarely share the same experiences or challenges along the journey to success. What defines the personal 
characteristics of an entrepreneur is their ability to combine the unique factor with the opportunities in the 
market (Huarng & Yu, 2021; Boldureanu et al., 2020). Although successful businesspeople come from 

β=0.203 

β=0.119 

β=0.227 

β=0.254 

β=0.270 

Personality 

Entrepreneurial 
Knowledge 

Entrepreneurial 
Mindset 

Home-Based 
Business 

Performance 

β=0.051 β=0.054 
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many backgrounds and personalities, they possess some similar traits. The characteristics of successful 
entrepreneurs distinguish them from those who do not create something in line with the desired success 
(López-Núñez et al., 2020). The personality of an entrepreneur may be different for everyone, but all these 
traits are consistent with all successful entrepreneurs in history (Kuratko et al., 2023; Mukhtar et al., 2021). 
They can become a better entrepreneur when they can apply desire, drive, and dedication in the business 
journey. Moreover, entrepreneurs are always ready to develop knowledge. Self-development allows 
individuals to improve skills, develop positive thinking, and explore their full potential. Entrepreneurs 
expand their business horizons and open new opportunities by seeking new knowledge, acquiring new 
skills, and keeping abreast of the latest developments (Galvão et al., 2020). Knowledge can enhance skills, 
and these entrepreneurial skills consist of cognitive, social, technical, management, people, and decision-
making skills. Continuous learning ensures they remain relevant and adaptable in a rapidly changing world 
(Pennetta, 2024).  
 

The findings of the study have contributed to the current entrepreneurship literature. Undeniably, many 
successful women entrepreneurs have been involved in this field of entrepreneurship. However, the 
research conducted in this field of entrepreneurship should have focused on the contributing factors that 
help a person succeed. Most of them try to look at the factors contributing to their decision to become 
entrepreneurs. A preliminary study of the entrepreneur's personality traits and characteristics fails to explain 
why some entrepreneurs have the same demographic traits but fail to become successful entrepreneurs. In 
creating a more balanced study, this study was conducted to see the direct and indirect influence of 
personality, entrepreneurial knowledge, and entrepreneurial mindset on business performance. Personality 
is not enough to determine business success, and it could lend its influence via the intervening variables. 
Entrepreneurial mindset has a strong correlation with success and achievement. Entrepreneurs with solid 
mindsets are confident to take calculated risks, seize opportunities, and bounce back from setbacks (Daspit 
et al., 2023). As a result, they often achieve tremendous success in various aspects of life, including career, 
education, business, and personal development (Kuratko et al., 2023). 

 
As practical implications, entrepreneurs are encouraged to conduct self-assessments to evaluate their 

capabilities. Identifying the strengths and weaknesses is fundamental to creating an effective personal 
development plan. This process requires them to look at their current skills, knowledge, and personal 
qualities to understand better where they excel and where they can improve. Among the essential questions 
they can ask are: What are my most vital skills and qualities? What areas do I need to improve? Moreover, 
What skills or qualities do I need to develop to achieve my goals? Instead of seeing weaknesses as failures, 
entrepreneurs need to see them as opportunities for improvement and development. After identifying the 
strengths and weaknesses, it is time to create a road map, which may involve acquiring new skills, 
developing existing ones, or changing habits and behavior. They can take a course, attend a workshop, or 
seek guidance from someone with the appropriate expertise. A journal is an excellent tool for self-reflection. 
This practice can help them gain a deeper understanding of their thinking and provide valuable insight into 
areas that need improvement. To cultivate a positive mindset, entrepreneurs need to find positive, 
supportive, and uplifting individuals who are inspiring and encouraging. The process of cultivating 
entrepreneurship is a long-term process and requires continuous effort. In shaping good qualities and 
characteristics, inculcating entrepreneurship needs to involve students at the primary and secondary school 
levels, students at higher education institutions, and the public. The culture of entrepreneurship can be 
divided into direct or indirect programs by various parties. The Malaysian Ministry of Education has 
implemented the Entrepreneurship Cultivation Program through the school curriculum. Several syllabi 
related to entrepreneurship, such as Principles of Accounts, Commerce, Business Studies, Life Skills, 
Vocational Subjects, Basic Economics, Household Economics, and others, have been formed for this 
purpose. More hands-on experience and related programs such as business pitching competitions, 
workshops, seminars, mentoring, and incubators for school and tertiary students and the public will help 
them learn business operations (Galvão et al., 2020).  
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6. Conclusion 
 
The results of this study are expected to help the problems plaguing businesses, especially B40 women 
entrepreneurs. The determining factor for the success of women entrepreneurs is necessary to identify and 
help them succeed in the businesses they run. Based on the characteristics of the entrepreneurs studied, 
personality, knowledge, and entrepreneurial mindset are significant factors influencing the performance of 
B40 women entrepreneurs. Therefore, there needs to be a shift towards a knowledge-based economy if 
women want to be competitive in the global market. Such a shift is essential because it can produce a quality 
product that also reflects the application of the learned knowledge. The findings of this study should be 
interpreted by considering some limitations. First, this study was conducted using non-probability 
sampling; then, the study's results should be limited to representing the population of B40 women 
entrepreneurs in Malaysia. Future studies are recommended to use samples from a larger context. Second, 
this study was conducted cross-sectional, and the findings of this study cannot give a comprehensive picture 
of the constructs and cause-and-effect relationships studied. Therefore, future studies should be conducted 
in longitudinal studies to address this limitation. Finally, this study relies entirely on surveys. Therefore, a 
qualitative study should be done to explain and support the study's findings in more detail.  
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