JOURNAL

ACADEMIA

Table of Contents

ARTICLES

Examining Mobile Payment Adoption Through Extended Mobile Technology Acceptance Model
(MTAM): A Micro Entrepreneur’s Perspective

Musramaini Mustapha, Ariff Md Ab Malik, Mohd Aidil Riduan Awang Kader, Mohd Samsuri
Ghazali

DOI: https://doi.org/10.24191/eqj.v14i2.5553

THE INFLUENCE OF E-COMMERCE SERVICES AND CUSTOMER SATISFACTION AMONG YOUNG
ADULTS IN KLANG VALLEY

Nuraini Abdullah, Nur Tasnem Jaaffar, Chaleeda Som Sak & Nur Amani Syahmin Abu Talib

DOI: https://doi.org/10.24191/eqj.v14i2.5601

THE INFLUENCE OF PHYSICAL WORKING ENVIRONMENT ON EMPLOYEE PERFORMANCE AT TVET
INSTITUTION

Wan Asri Wan Ab Aziz & Muhammad Fadli Setopa

DOI: https://doi.org/10.24191/eaqj.v14i2.9027

THE EFFECTIVENESS OF DIGITAL MARKETING ON THE SALES PERFORMANCE OF REAL ESTATE AGENTS
IN SELANGOR

Siti Hasniza Rosman, Suhana Ismail & Rohayu Ab Majid

DOI: https://doi.org/10.24191/eqj.v14i2.8891

SUSTAINING MARINE TOURISM: PUSH AND PULL FACTORS BEHIND TIOMAN ISLAND’S SCUBA DIVING
SUCCESS

Nurul Natasha Norzan, Siti Nor Aznida Ariff & Norhaya Hanum Mohamad

DOI: https://doi.org/10.24191/eqj.v14i2.8861

ENHANCING ACADEMIC PERFORMANCE THROUGH SOCIAL MEDIA-DRIVEN KNOWLEDGE SHARING
IN MALAYSIAN HEIs

Umi Nabila Alias, Muhammad Ashraf Fauzi & Azi lzwani Hamzah

DOI: https://doi.org/10.24191/eqj.v14i2.8782

CRISIS MANAGEMENT IN EDUCATION: INFLUENCE OF INNOVATIVE LEADERSHIP TOWARDS
ACADEMIC ADMINISTRATION IN THE MANAGEMENT OF HYBRID LEARNING DURING COVID-19
Muhammad Syukri bin Abdul Halim, Khairil Asyraf bin Roslan & Afareez Abd Razak Al-Hafiz

DOI: https://doi.org/10.24191/eqj.v14i2.8948

THE IMPACT OF ATMOSPHERIC CUES ON CONSUMERS’ IMPULSE BUYING IN LIVE STREAMING E-
COMMERCE: THE MEDIATING ROLE OF EMOTION

Qin Li, Imelda Albert Gisip & Cynthia Robert Dawayan

DOI: https://doi.org/10.24191/eqj.v14i2.8813

E-COMMERCE PLATFORM SELECTION AMONG UITM STUDENTS BY USING GRAPH THEORY AND
MATRIX APPROACH (GTMA)

Sumarni Abu Bakar, Nur Zafirah Mohd Sidek, Noratika Nordin, Harliza Mohd Hanif, Nur Shafinaz
Shamsimon & Nur lzzah Atirah Mohd Sharel

DOI: https://doi.org/10.24191/eqj.v14i2.8860

HALAL BRAND ASSURANCE THROUGH AI-POWERED LEADERSHIP ENGAGEMENT: A STUDY OF
MALAYSIAN FRANCHISES

Abdul Razak Yahaya & Baharu Kemat Alhaj

DOI: https://doi.org/10.24191/eqj.v14i2.7209

DETERMINANTS OF AML/CFT COMPLIANCE INTENTION AMONG MALAYSIAN ACCOUNTING
PRACTITIONERS: AN APPROACH USING THE THEORY OF PLANNED BEHAVIOUR

Zafiruddin bin Baharum, Zuraeda binti Ibrahim & Rani Diana binti Othman

DOI: https://doi.org/10.24191/eqj.v14i2.9464

A DESCRIPTIVE STUDY ON POOR FINANCIAL MANAGEMENT BEHAVIOUR AMONG MALAYSIA
UNIVERSITY STUDENTS

Nor Hidayatun Abdul Razak, Norlaili Harun, Nursyahidatul Suhada Jamalludin, Nur Su’aidah
Abdul Rashid, Nur Kamisah Rumainor

DOI: https://doi.org/10.24191/eqj.v14i2.8895

E THE BENEFITS OF THE KNOWLEDGE TRANSFER PROGRAM (KTP) TO ASNAFPRENEUR STUDENTS
Adibah Hussin, Nor Hidayatun Abdul Razak, Normilia Abd Wahid, Suzaini Harmiruslin Supian,
Norhidayah Md Yusof & Maisarah Ishak

DOI: https://doi.org/10.24191/eqj.v14i2.8865

v

PAGES

125-134

135-147

148 - 156

157 - 169

170 - 182

183-198

199 -217

218 - 237

238 - 247

248 - 262

263 - 283

284 - 296

297 - 306



